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Abstract 
China joined the WTO in 2001, which integrating into the regional 
integration and accelerating the pace of economic globalization, the 
social structure and culture is also changing。Chinese teenagers  is a 
more and more powerful consumption group, who get a lot of the attentions 
from the marketing decision makers, and play an important role in the 
electronics and trendy in market. When they make the consumption decisions, 
they are influenced by various factors in the process of socialization. 
The middle school students are at a pivotal moment in the whole life 
development, their consumer behavior and consumer decision-making not 
only is an important part of the household consumption, but because the 
high school students' consumer behavior, they have their own unique 
personal characteristics, which have influence in their consumption 
behavior in the future. Shim introduced the consumer decision into the 
research of consumer socialization in 1996, and verify the consumer 
decision-making patterns is a result of consumer socialization, this 
article will analysis the teens aged 12 to 18 for to verify the 
relationship between the consumption decision-making pattern and social 
factors ,on this basis, this article explored how businesses step in the 
teens borned after 1995 through the socialization process and proposed 
that they should pay attention to family factors, and the dissemination 
of community construction and word-of-mouth communication. 

















目  录 
第一章 导 论 .................................................................................... 1 
第一节 选题背景及问题提出 .......................................................................... 1 
第二节 研究意义 .............................................................................................. 2 
第三节 研究内容、方法及创新之处 .............................................................. 5 
第二章 文献回顾 .............................................................................. 9 
第一节 青少年的社会化起源 .......................................................................... 9 
第二节 消费者社会化及其因素分析 ............................................................ 10 
第三节 青少年消费决策文献回顾 ................................................................ 14 
第四节 中国青少年消费研究概况 ................................................................ 17 
第三章 概念模型及研究假设 ........................................................ 19 
第一节 概念模型构建的思路 ........................................................................ 19 
第二节 模型假设 ............................................................................................ 20 
第四章 研究方法设计 .................................................................... 23 
第一节 量表设计的基本情况 ........................................................................ 23 
第二节 调研方案的实施 ................................................................................ 24 
第三节 数据分析方法 .................................................................................... 25 
第五章 数据分析结果与假设检验 ................................................ 27 
第一节 样本基本资料分析 ............................................................................ 27 
第二节 信度与效度检验 ................................................................................ 28 
第三节 假设检验 ............................................................................................ 29 
第六章 结论与讨论 ........................................................................ 38 
第一节 主要结论 ............................................................................................ 38 
第二节 提出建议 ............................................................................................ 39 













消费者社会化因素与青少年消费决策型态的关系研究——以 12-18 岁中学生为研究对象 
 IV
参考文献 .......................................................................................... 43 
附 录：调查问卷 ............................................................................ 45 
















Chapter One Introduction .............................................................. 1 
Section One Background of the Research and the Issue to Study .......... 1 
Section Two Significance of the Research ................................................. 2 
Section Three Contents，Method Innovation of the Research .............. 5 
Chapter Two Literature Review ..................................................... 9 
Section One The origin of adolescents socialization ................................ 9 
Section Two Analysis of Consumer Socialization Agent ........................ 10 
Section Three Theory and Empirical Research on Consumer 
Decision-Making Style ...................................................................... 14 
Section Four The Survey of Chinese adolescents consumer behavior . 17 
Chapter Three Conceptual Model&Hypothesis ......................... 19 
Seetion One Fundamental Thought of the Conceptual Model Construct ...... 19 
Section Two Hypothesis ............................................................................ 20 
Chapter Four Research Design ..................................................... 23 
Section one Vriable Definition and Measure .......................................... 23 
Section three Survey Method ................................................................... 24 
Section Four Data Analvsis Method ........................................................ 25 
Chapter Five Data Analysis and Hypothesis Testing .................. 27 
scction two Basic Information of the Samples ........................................ 27 
Section three Validity and Reliability ...................................................... 28 
Section Four  Hypothesis Testing and Analysis .................................... 29 
Chapter Six Conclusion and Discussion ...................................... 38 
Seetion Onethe Main  Conclusion ......................................................... 38 
Seetion Two Suggestions ........................................................................... 39 
Section Three  Insuffciencies and Direction for Future Research ...... 41 
References ....................................................................................... 43 
Appendix:Questionnaire ............................................................... 45 



















































                                                        








































                                                        















大的消费市场也不足为奇。2006 年，央视市场研究股份有限公司针对 8000 名
覆盖北京、上海、广州、西安等 8 个城市的青少年进行了调研，调查表明，他
们每月平均零花钱是 207 元，经济发达城市广州最高为 289 元；内地省会西安
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